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Lou Muddle, Communications Associate, 20 Stories High 
Lou@20storieshigh.org.uk 
07840 759 467 
 
Rachel Nutland, Marketing and Communications Manager, Contact 
RachelNutland@contactmcr.com 
0161 274 0605 
 
Barry Priest, Senior Marketing Officer, Contact 
BarryPriest@contactmcr.com 
0161 274 0604 
 

20 Stories High 
Toxteth TV, 37 - 45 Windsor Street, Liverpool L8 1XE 
0151 708 9728 
 
Julia Samuels: Director & Writer    julia@20storieshigh.org.uk 
Keith Saha: Musical Director     keith@20storieshigh.org.uk 
Leanne Jones: Executive Director     leanne@20storieshigh.org.uk 
Tina Taylor: Finance & Administration Manager  tina@20storieshigh.org.uk 
Lucy Graham: Administrator     lucy@20storieshigh.org.uk 
Yazmin Lacey: Participation Associate    yazmin@20storieshigh.org.uk 
 
Contact  
Oxford Road, Manchester, M15 6JA  
0161 274 0600 
 
Matt Fenton: Artistic Director/Chief Executive   mattfenton@contactmcr.com 
Roxanne Moores: Creative Producer    roxannemoores@contactmcr.com 
Victoria Brown: Head of Creative Development  victoriabrown@contactmcr.com  
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Founded in 2006, 20 Stories High has established itself as one of the leading young 
people’s theatre companies nationally, and has won a series of prestigious awards and 
commissions. 20 Stories High tours to theatre venues and community spaces and runs a 
range of participatory projects. They are part of the Arts Council’s National Portfolio of 
funded organisations, and are a registered charity. 
 

 
Broke ‘N’ Beat Collective by Keith Saha and Sue Buckmaster 
2016 HSBC Young Critics Award, On The Edge, ASSITEJ 
 
Jenny Harris Award, National Theatre Foundation 
2016 
 
Whole by Philip Osment 
2013 Writers Guild of Great Britain Best Play for Young People 
 
Ghost Boy by Keith Saha 
2011 Brian Way Award for UK’s Best New Play for Young People 
2010 Liverpool Daily Post Arts Award for Best Touring Production 
 
Blackberry Trout Face by Laurence Wilson 
2010 Brian Way Award for UK’s Best New Play for Young People 
2009 Shortlisted for Manchester Evening News for Best New Play 

 

 
Contact, on Manchester’s Oxford Road, is the leading UK arts organisation to place young 
people’s leadership and decision making at the heart of everything – young people work 
alongside our staff to decide our programme, make staff appointments, inform marketing 
and sit on our board. Our vision is a world where young people are empowered by 
creativity to become leaders in the arts and in their own communities.  
 
Contact commissions and produces up to 10 new shows each year for national touring, all 
with a focus on pressing social issues. Recent shows include No Guts, No Heart, No Glory 
(Common Wealth), Rites (with National Theatre Scotland), The Spalding Suite (with 
Southbank Centre and FUEL), and Under the Covers (Contact Young Company and Stacy 
Makishi) .  
 
We present a year round pioneering programme of theatre, dance, spoken word, music and 
comedy for all ages. Contact is also a creative space for young people aged 13-30, 
providing workshops and opportunities, mostly for free.  
 
Funded by Arts Council England, Manchester City Council, The Association of Greater 
Manchester Authorities and the University of Manchester.  
 
‘the most successful example of participatory decision-making in the arts’ 

International Journal of Arts Management 

‘Manchester’s most progressive theatre programme’ 

Creative Tourist 
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A new verbatim play about young women and abortion.  
 
“So I told my mum I was going on an RE trip and I needed to be at Piccadilly Bus Station 
for seven o’ clock in the morning, in order to get to the clinic by half past eight...” 
 
What do you know about abortion? What do you think about it? Why can we debate it as an 
idea, but not talk about it as an experience?  
 
With live music and poetry, 20 Stories High presents the real voices of a host of different 
people: those who are new to thinking about abortion; young women who have had 
abortions; young parents; sexual health clinicians and educators; campaigners and 
religious leaders.  
 
The play explores young people’s ideas and perspectives within the framework of broader 
cultural, religious and political contexts. This provocative, warm and engaging show 
challenges assumptions and ideas about abortion and gets us talking about something that 
1 in 3 women in the UK will experience in their lifetimes. 

 
“Quite often at 20 Stories High we start developing our ideas with young people through a 
‘Dinner and Debate’ evening where we all sit and eat … so we had a Dinner and Debate 
about abortion and there were some really strong opinions in the room but people were 
really respectful of each other’s opinions and actually one of the young people told us about 
her own abortion … and other people told other stories that were really, really personal. 
And so these, sort of like, doors had opened and these stories started coming out. And 
then the next night I took a group of 3 young women to the theatre and, in the car on the 
way there, one of them said actually she hadn’t wanted to say in front of everyone but she’d 
had an abortion 2 years ago and she had really felt burdened by keeping it a secret and 
she suddenly felt better, sort of talking about it. And another one of the young women had 
been pregnant when she was 16 and she had actually had a miscarriage but she hadn’t 
told people about that and we realised that these stories were everywhere and we realised 
we needed to make a play about it.” Julia Samuels, Writer and Director  
 
"I was absolutely blown away with this, really knocked out because you totally get the tone 
of the clients and the staff. Those of us who work in the field desperately try to do that ‘non-
judgemental thing’ but sometimes we come across being just a bit pompous because for us 
abortion is an ‘issue’… and that's utterly different from women. For them it’s not ‘an issue’ 
it’s one more hassle…I thought it was staggeringly brilliant and I can't wait to see the next 
stage of it." Ann Furedi, Chief Executive, British Pregnancy Advisory Service 
commenting after R&D sharing performance in Sept ’16. 
 

“But I was talking to my sister, and I was going ‘Oh my God, oh my God, I’m going to have 
to get an abortion, I’m going to have to get an abortion’, and everything like that.  And I was 
going; ‘Is it like how they say on Dirty Dancing?” 
 
“If it’s a day before 24 weeks, it’s an hour before 24 weeks, can you still do it?  Or do they 
assess you and see how the baby’s doing, and then be like ‘well actually, you know, it’s a 
baby so we can’t actually’ …” 
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Producing credit 
A 20 Stories High and Contact co-production. 
 
Tagline 
Young women’s stories of abortion in their own words. 
 
Short text 
A funny, frank and moving new verbatim show that challenges assumptions and ideas 
about abortion - something that 1 in 3 women in the UK will experience in their lifetimes. 
 
Medium text 
With 1 in 3 women in the U.K having had an abortion this new verbatim show explores what 
seems to be one of society's last taboos.  A multi-talented young female cast use real 
stories, live music, beats and rhyme to create a funny, frank and moving production from 
award-winning companies 20 Stories High and Contact. 
 
Long text 
A 20 Stories High and Contact co-production. 
With 1 in 3 women in the U.K having had an abortion “I told my mum I was going on an 
R.E. trip…” explores what seems to be one of society's last taboos. A multi-talented young 
female ensemble use verbatim text, live music, beats and rhyme to portray the stories of 
real women who’ve experienced pregnancy and abortion. This funny, frank, and moving 
new play is about as far from a worthy sexual health lecture as is imaginable.  
 
Dropbox Image Link 
You will find supplementary artwork and cast photos here: 
https://www.dropbox.com/sh/tsj1j9iy04lc43i/AAByalDrgWUe079GY7m4O-4Za?dl=0  
 
Age Advisory/Content advisory 
Suitable for ages 13+ 
Contains some swearing and graphic language about abortion 

 
Unique Selling Points  

 First national tour of the production  

 20 Stories High & Contact’s previous track record with theatre for young people 

 Subject matter – abortion rarely featured in theatre yet highly relevant 

 Written using real quotes - verbatim testimony from over 50 interviews conducted by 
the writer 

 Unconventional format, actors also speak as themselves, sing and perform poetry 

 Quality production – high production values 

 Priced to attract new audiences  

 Hugely relatable for a wide audience but particularly attractive for a younger 
audience who may otherwise feel threatened by or uninterested in traditional theatre  

 Perfect for engaging youth groups  

 Chance for a traditional/core audience to try something new and exciting in a 
modern, accessible way 

 Comprehensive & accessible programme of education & outreach work available 
 
Key Words 
Verbatim, real-life, funny, relevant, accessible, warm, provocative, contemporary, 
ignorance, education, families, health, responsibility, innovative, music, poetry. 

  

https://www.dropbox.com/sh/tsj1j9iy04lc43i/AAByalDrgWUe079GY7m4O-4Za?dl=0
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Box office sales Weekly/daily reporting provided to: 

lou@20storieshigh.org.uk 

Data collection  We are keen to develop levels of research and data to provide 
insight into the success of audience development and 
marketing activity. To do this we would require an analysis of 
the audience demographic, ticket sales analysis to include time 
and price, method (on or offline), analytics of social media and 
website activity relative to “I told my Mum I was on an R.E. 
trip...” 

Audience Research  We would like to research the audience through surveys, we 
appreciate that you may be actioning your own survey 
collection, and would like to discuss ways we can ensure we 
both carry out surveys at performances. 

Vox pops and video We would like to be able to do short audience review style 
interviews post-show.  

  

 

  

mailto:lou@20storieshigh.org.uk
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Title:   “I told my Mum I was going on an R.E. trip…”  
 
Running time:  75 minutes (no interval)  
 
Companies:   Contact & 20 Stories High co-production  
 
About the play 
“I told my Mum I was going on an R.E. trip…” is a verbatim show using the real words from 
over 50 people the writer/director interviewed about abortion and attitudes towards 
abortion. This play is not a polemic for either side of a debate, various opinions are 
featured. It is lively, contemporary, youthful, funny, frank and accessible. There is also live 
music and poetry. 
 
The title – explanation  
The title is a direct quote from one of the young women interviewed by the writer and her 
story forms one of the main narratives in the play. 
 
Appropriate age 
20 Stories High’s work is aimed at a target audience of 13-30. There is no sexual or violent 
content, but it is recommended for ages 13+ because it contains some frank testimony 
about abortion. 
 
The Cast 
There are 4 young women in the cast who represent all the characters and themselves.  

 Emma Burns 

 Dorcas Sebuyange 

 Aizah Khan  

 Jamie Lee O’Donnell 
 
Who are 20 Stories High? 
A theatre company based in Liverpool that makes work with and for young people, 20 
Stories High was established in 2006. Their work is culturally diverse and artistically 
ambitious. They have twice won the Brian Way Award for the UK’s Best New Play for 
Young People in 2010 and 2011 and won Best Theatre Play for Young People from the 
prestigious Writers Guild of Great Britain for Whole in 2013. In 2016 they won the HSBC 
Young Critics Award at ASSITEJ international youth theatre festival for The Broke ‘N’ Beat 
Collective co-produced with Theatre Rites and were given the Jenny Harris Award from the 
National Theatre Foundation. 
 
Who are Contact? 
Contact is the leading national contemporary arts organisation placing young people’s 
decision-making at the heart of everything. Young people work alongside staff on the 
programme, make staff appointments and sit on the Board. Contact commissions and 
produces up to 10 new shows each year for national touring. Recent shows include No 
Guts, No Heart, No Glory (Common Wealth), Rites (with National Theatre Scotland), The 
Spalding Suite (with Southbank Centre and FUEL). 
 
Latecomers policy 
There is no interval during this play. People who arrive late will be allowed in at an 
appropriate time during the first 15 minutes of the play. If you are in a large group (10+) or 
you are later than 15 minutes after the start time, unfortunately you will not be allowed in. 
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At 20 Stories High & Contact we are keen to connect digitally with our audiences, partners 
and participants. With “I told my Mum I was going on an R.E. trip…” there are a whole host 
of ways venues and individual audience members can connect with us artistically and also 
engage in conversations about the show.  
 
Website 
www.20storieshigh.org.uk / www.contactmcr.com  
Visit our website to find out more about our work and our previous shows. There are videos 
of our work and information about the directors, company members and associate artists 
and the whole staff teams!  
 
Encourage people to sign up on the website to the 20 Stories High & Contact’s newsletter 
to stay in touch with all our work. The sign up forms can be found on the front page of both 
websites. 
 
Facebook 
 /twentystorieshigh / contactmcr   
Like our pages to keep up to date with the tour, see pictures or video of rehearsals and be 
notified of reviews. We will share your venue posts about the show to alert our friends in 
your locality. 
 
Twiiter 
Follow us @20storieshigh and @ContactMcr, use hashtag #onanREtrip to comment on 
any aspect of the play. We will be sharing rehearsal pictures and video from the cast, re-
tweeting audience feedback and venue updates. 
 
YouTube  
On our YouTube channels, there are trailers and digital content from all of our previous 
productions. This show’s trailer will launch January 2017.  
Check us out here:www.youtube.com/20storieshighTV  www.youtube.com/contactmcr  
 
Instagram 
20storieshigh / contactmcr – follow us, like our show shots, tag us and tag #onanREtrip 
 
Flickr 
Production shots will be uploaded to FLICKR… join our groups. 
Contactmcr / 20storieshigh 
 
Content 
We will be working with the young marketing team at Contact called ICON to generate 
social media. Content will include photos and video during the rehearsal process, previews 
and press night performances. Watch out for this content and share on your venue’s social 
media sites.  
 
 

 
  
 

  

file:///C:/Users/LADRAM/Downloads/www.20storieshigh.org.uk
file:///C:/Users/LADRAM/Downloads/www.contactmcr.com
http://www.facebook.com/contactmcr
http://www.twitter.com/20storieshigh
file:///C:/Users/LADRAM/Downloads/www/twitter.com/contactmcr
http://www.youtube.com/20storieshighTV
http://www.youtube.com/contactmcr
https://www.instagram.com/20storieshigh/
https://www.instagram.com/contactmcr/
https://www.flickr.com/photos/contactmcr/
https://www.flickr.com/photos/20storieshigh/
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Key Themes and Issues 

 Abortion 

 Health and healthy choices 

 Family 

 Identity 

 Culture 

 Religion 
 
Participation is at the heart of everything 20 Stories High and Contact does. There are a 
whole host of ways young people and groups can engage with the show, including:  
 
Post-Show Discussions 
Young people can participate in a discussion with the actors, creative team and health 
professionals (where available), exploring further the themes and issues in the play, and 
the making of the production. Partner organisations will when possible be involved in 
discussions – offering young people key expert advice and signposting information.  
 
Workshops 
Professional artists will lead workshops, introducing participants to verbatim theatre and the 
recorded delivery technique. Workshops can last between 1-2 hours, for up to 30 young 
people aged 13-25.  
 
Post-Show Performance Events 
20 Stories High and Contact in partnership with host venues can set up exciting post-show 
performance events for their young people. Each event is bespoke and is organised and 
performed by young people. Previous Post-Show events have included open mic nights, 
jam events and poetry slams.  
 
Programme and Signposting 
A programme will be handed out at every performance, with information about the show, 
and how to get involved with 20 Stories High and Contact in the future. This also features 
information about key support organisations and services.  
 
Resource Pack 
This free pack will be available online for any school or community group from January 
2017. It will feature key information about the show, company and production team. The 
pack will also offer activities and ideas for groups to explore in the classroom or during 
session time.  
 
Bronze Arts Award Resource  
The pack takes young people through the Bronze Arts Award sections, linking it to their 
interaction with “I told my Mum I was going on an R.E. trip…”  
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Previous audiences for 20 Stories High & 
Contact shows can be described as: 

With the tour of I told my Mum I was 
going on an R.E. trip... we aim to reach: 

 Young people attending: 
- Youth groups 
- Community groups 
- Schools 

 Young people attending: 
- Youth groups 
- Community groups 
- Schools 

Culturally diverse Young women’s groups 

Family, friends of the cast, company, 
contributors 

Feminist groups 

Experimental audiences who take a chance 
with no prior knowledge 

Progressive cultural/religious groups 

Practitioners in the arts Sexual health workers 

Funders Politicised young people 

Venue regulars Medical ethicists/academics 

Youth leaders Specialists/campaigners in women’s health 

Teachers Teachers 

Fans of companies’ work Faith leaders/influencers 

Students Student women’s groups 

 Social workers/care workers 

 Theatre practitioners 

 
We have looked at these audiences in relation to Audience Spectrum and the main 
segments that fit our audience profile would be: 

-  Experience seekers 
-  Metroculturals 
-  Commuterland Culturebuffs 

 
The group that fits our community and participation audience is: 

- Kaleidoscope creativity 
 
Hopefully you will be familiar with Audience Spectrum and its application within audience 
development, more detailed information and location maps can be found at 
https://www.theaudienceagency.org/audience-spectrum  

 
Relating the Audience Spectrum Segments to our target audience 

The table below puts some of the target audience types into a spectrum profile to provide a 
link to understanding them and will help to develop the right marketing approach. 
 

Young people attending: 
- Youth groups 
- Community groups 
- schools 

Kaleidoscope creativity 

Culturally diverse Experience seekers / Metroculturals / 
Kaleidoscope creativity 

Progressive cultural/religious groups Kaleidoscope creativity/Metroculturals 

Experimental audiences who take a chance 
with no prior knowledge 

Experience seekers/Metroculturals 

Practitioners in the arts Experience 
seekers/Metroculturals/Commuterland 
culturebuffs 

Politicised young people Experience seekers / Metroculturals 

https://www.theaudienceagency.org/audience-spectrum
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Feminist groups Experience seekers / Metroculturals 

Teachers Metroculturals/Commuterland culturebuffs 

Health workers/social workers Metroculturals/Commuterland culturebuffs 

Medical ethicists/academics Commuterland Culturebuffs 

 
The table below show how the USP’s for “R.E. trip” can be attractive to the different target 
audiences: 

 
 Experience 

seekers 
Metroculturals Commuterland 

culturebuffs 
Kaleidoscope 
creativity 

First national tour X X X  

Company 
reputations 

 X X  

Subject 
matter/abortion 

X X  X 

Real-life 
experience/testimony 

X   X 

Unconventional 
format 

X   X 

Production quality  X X  

Youthful/relevant X X  X 

Live music X   X 

Price    X 

Suitable 
schools/youth 
groups 

   X 

Outreach/post 
show/participation 

   X 

 
The table below provides an overview of different tools that you can use to target the specific 
segments based on the type of benefit that may influence them: 
 
Marketing tools Experience 

seekers 
Metroculturals Commuterland 

culturebuffs 
Kaleidoscope 
creativity 

Website X X   

Brochure   X  

E newsletter X X X  

Facebook  X X   

Twitter X X   

Instagram X   X 

e-flyers X X X X 

Video/YouTube X X  X 

Printed flyers X X X X 

Posters X X X X 

Online 
advertising 

X X  X 

FOH display X X X  

Press coverage  X X X 

Radio preview   X X 

Ambassadors X   X 

Listings X X X  
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Aizah is a young, Midlands based actress of British 
Pakistani heritage. Having trained in Theatre and 
Professional Practice at Coventry University she is now 
beginning to develop her Circus/Aerial skills. Her recent 
credits include tackling the idea of radicalisation of 
young people in the UK working with TIE for The 
Playhouse Theatre (Birmingham) before travelling to 
Poland to create SILENCE with Teatr Biuro Podrozy 
which highlights the struggle faced by refugees and 
migrants. This show has seen her travel across Europe 
performing in Greenwich and Docklands International 
Festival, Freedom Festival Hull, Cornish Exchange in 
Newbury, as well as Wroslaw & Poznan, Poland and 
Oberhausen, Germany. In connection with Imaginner 
Productions Aizah was able to travel back with a group 
of English actors to also perform The Winter’s Tale in 
Poznan. 
 
 

 

           
 
Dorcas Sebuyange is a Congolese Creative Artist 
based in Liverpool. She specialises in drama, music, 
poetry and dance. She started acting at 15 and has 
trained with 20 Stories High, Frantic Assembly, 
PurpleCoat Productions and Collective Encounters. 
She graduated with a Higher National Certificate in 
Acting at the City of Liverpool College. Her 
performances with 20 Stories High include; 
Elasticated Sound System (2016), Animals (2015), 
Promises (2015), Standard (2014), Crashed (2013), 
The Universe and Me (2012). She has been writing 
and performing music and poetry since she was 10 
and has supported the likes of Akala, Lady Leshurr, 
Yasmin, Sway, Bashy, Lowkey, Cherri V, Mz. Bratt 
and was part of a young writer’s group nominated for 
a MOBO award in 2010. “I told my Mum I was going 
on an R.E. trip…” will be her first national tour as a 
professional actor. 
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Emma studied performing arts at Hugh Baird College, 
Liverpool, where performances  included: The Wizard of 
Oz (2010), Oh What A Lovely War, the Caucasian Chalk 
Circle (2011), Murder Mystery Night (2011), Mother 
Courage and Her Children (2011) and A Midsummer 
Night’s Dream (2012). After finishing college in 2012, 
Emma joined 20 Stories High Youth Theatre And Young 
Actors Company, performing in:  Future Jam (2013) at 
The Royal Exchange, Manchester; Standard (2014) at 
The Bluecoat Arts Centre, Liverpool; Animals and 
Promises (2015) at The Unity Theatre, Liverpool;  and 
The Elasticated Sound System(2016) at the Everyman 
Theatre, Liverpool for which Emma wrote a number of 
scenes. Emma also dances, loves spoken word and 
poetry, is writing her own screen play and plays the 
ukulele. This is Emma’s first professional tour and she is 
“excited, but proper nervous” 
 

 

 
Originally from Derry, the Irish actress Jamie-Lee 
O’Donnell started performing from a young age in 
professional theatre productions such as, Me Da’s Suit 
and The Seagull. She gained experience in musical 
theatre in shows including Fame and Aladdin before 
studying on the performing arts course at De Montfort 
University and working as a professional dancer. She 
appeared in the BBC Northern Ireland television drama 
6degrees as Eva Maguire for all 3 series and can also 
be seen in the upcoming feature film Urban and the 
Shed Crew, based on the true story and bestselling 
novel by Bernard Hare. 
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Julia is Co-Artistic Director of 20 Stories High. For 
20 Stories High (20SH), Julia created and directed 
verbatim theatre show Tales from the Mp3. She has 
also directed Headz by Keith Saha, Whole by Philip 
Osment (winner of the Writers Guild Best Play for 
Young People Award 2013), and Laurence 
Wilson’s Blackberry Trout Face, (winner of the Brian 
Way Award 2010 for the UK's best new play for 
young people). For 20SH Youth Theatre, she 
directed Rain, created in collaboration with 84 
Theatre (Tehran), A Private Viewing and co-
directed The Elasticated Sound System, Dark Star 
Rising and On Me Onez with Keith Saha. Previous 
to her work with 20SH, Julia worked in the 
Education departments of the National Theatre and 
Theatre Royal Stratford East. She has also worked 
extensively as a freelancer for a range of 
organisations including North West Playwrights, 
RSC, Z-Arts and Theatre Centre. 
 
 

Keith Saha is Co-Artistic Director of 20 Stories High. 
He started acting in the Everyman Youth Theatre in 
Liverpool before going on to be an actor, working for 
companies such as, Theatre Royal Stratford East, 
Contact, Graeae, Red Ladder and Birmingham 
Rep. He then became a composer and Musical 
Director for theatre before focusing on being a 
playwright and director. Since 2006, he has been 
focusing on writing and developing wide variety of 
plays using different forms – spoken word, verbatim 
theatre as well as pioneering the form of Hip-Hop 
Theatre with Puppetry and Mask. In 2010, he was 
awarded The Brian Way Award for the UK’s Best 
New Play for Young People for his play Ghost Boy, a 
co-production with Contact and Birmingham Rep 
which championed this form. More recently his play 
The Broke ‘N’ Beat Collective won the young critics’ 
award at ON THE EDGE FESTIVAL 2016.
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Miriam Nabarro is a London based theatre designer and artist. She often works with new 
writing, verbatim and performances of a political and international nature. For 20 Stories 
High include  The Broke ’n’ Beat Collective (20 Stories High/ Theatre Rites, Unity + 
tour), Tales from the Mp3 (Everyman + Summerhall) and Black  (tour).  My Name 
Is... (Tamasha Theatre Co, Arcola, Tron+ tour). Other recent shows include War 
Correspondents (Helen Chadwick Song Theatre, Birmingham Rep, GDIF + tour), Anne and 
Zef (Company of Angels/ Salisbury), Bang Bang Bang(Out of joint/ Royal Court +tour), Mad 
Blud (Theatre Royal Stratford East) and award-winning productions Palace of the 
End (Royal Exchange/ Traverse), Dr Korzak’s Example (Royal Exchange/ Tron), The Great 
Game, ‘Afghanistan’ (Tricycle + US tour including the Pentagon) and Prima 
Doona (Edinburgh Fringe First), A Winter’s Tale (Headlong/Chichester + 
tour),Sabbat (Dukes + Orange Tree), Snow Queen (Polka), Quicken Tree (Edinburgh 
Botanics) Macbeth, Midsummer Night’s Dream, Twelfth Night, Cupboard of 
Surprises, Word Alive! (all National Theatre Education), Tombstone Tales (Arcola), St 
George and the Dragon (Lyric/ WAC + tour),  (20 Stories High +tour) and large scale 
community productions such as The Fear Brigade by Adrian Mitchell and ID 1000 for NYT. 
Miriam has run creative projects with young people and artists around the world, often in 
areas affected by conflict, with various NGO’s, UNICEF and the British Council. She 
regularly exhibits as a photographer and printmaker and is the first artist in residence for 
the Development Studies Department at SOAS. 

 

Previous sound designs include: The Tempest (Bristol Old Vic Theatre School); Broke N 
Beat Collective (Theatre Rites / 20 Stories High); Cinderella, 101 Dalmatians (Travelling 
Light / Tobacco Factory Productions); Walking The Chains (Show Of Strength); World Cup 
Final 1966, The Last Days Of Mankind, Does My Society Look Big In This (Bristol Old Vic); 
Twelfth Night(Moving Stories); The Grimm Brothers’ Circus (Theatre Royal Bath). 
Associate Sound Designs include: Goodnight Mister Tom (Fiery Angel, West End & UK 
Tour); My Perfect Mind (Told By An Idiot, New York Transfer). Jonathan also worked on 
many other productions whilst running the sound departments at Bristol Old Vic and 
Theatre Royal Bath. He is delighted to be working with 20 Stories High again on this project 

 

Credits include: Little Red Riding Hood, Aladdin (Liverpool Everyman and Playhouse); 
Tales From The MP3, Melody Loses Her Mojo, Whole (20 Stories High); All Creatures 
Great and Small, Last Of The Duty Free, Black Coffee, Fallen Angels, (Bill Kenwright Ltd); 
The Pitmen Painters (National/West End/Broadway/Tour); Take Me With You, Road Movie 
(Starving Artists); Jigsy (Edinburgh); Rain Man (English Theatre Frankfurt); Little Voice 
(Hull Truck); The Deranged Marriage (Rifco); Piccadilly Revisited (Linbury Studio); 
Educating Rita (Citizens, Glasgow); Geoff Dead: Disco For Sale (Live); Depth Charge 
(Lyric Hammersmith); Running The Silf Road (Yellow Earth); King Lear (Shanghai); Tom, 
Dick and Harry (Duke of York's, West End); ZIPP! (Duchess, West End); The Beast Market 
(Chol); The Talisman (Drum, Plymouth); Fascinating Aida (Haymarket, West End); Home 
and Beauty (Lyric, West End); Dreaming, The Hobbit (Queens, West End); Naked Justice 
(West Yorkshire Playhouse) and Scissor Happy (Duchess, West End).  

 
  



“I told my Mum I was going on an R.E. trip...” Marketing Pack Page 17 
 

 

 
Venue: xxxx Dates: xxxx 
 
Directed and written by Julia Samuels 
 

 Frank and funny taboo breaking show about abortion 

 Young women’s opinions in their own words 

 Engaging and accessible with live music and spoken word 
 

Award-winning companies 20 Stories High and Contact have joined forces again to co-
produce a new verbatim play about young women and abortion. 
 
A multi-talented young female ensemble use verbatim voices, live music, beats and rhyme 
to portray the stories of real women who’ve experienced pregnancy and abortion. This 
funny, frank, and moving new play is about as far from a worthy sexual health lecture as is 
imaginable. 
 
Writer and Co-Artistic Director of 20 Stories High, Julia Samuels, has recorded over 50 
interviews with young women, parents, health professionals and campaigners from both 
sides of the abortion debate to form the basis of the script. One of the interviews gave 
inspiration for the title of the play: 
 

“I told my Mum I was going on an R.E. trip and I needed to be at Piccadilly 
Bus Station for seven o’clock in the morning, in order to get to the clinic by half past 

eight...”  
 
Julia explains; “One in three U.K. women have had an abortion and yet we don’t talk about 
our experiences. We only ever debate it as an abstract moral issue. In this production we 
wanted to break that taboo and explore the human stories of the women involved. 
 
“The young people we work with in Liverpool have been crucial in all stages of developing 
this show. We started out discussing abortion and pregnancy in drama workshops, and 
now we are delighted that two of our Young Actors Company are performing professionally 
in the show.” 
 
Because of cultural, moral and legal restraints some of the young women’s stories 
represented are very moving but there are also many uplifting and life-affirming 
experiences. 
 

“I was going ‘Oh my God, oh my God, I’m going to have to get an abortion, I’m going to 
have to get an abortion’….And I was going ‘Is it like how they say on Dirty Dancing?... I 
was just absolutely convinced that I was going to end up like Penny just like on the 
bed, with like Patrick Swayze next to me.”  

 
Both 20 Stories High and Contact are known for their excellent work with young people and 
they have previously collaborated successfully on several Contacting the World festivals, 
Babul And The Blue Bear in 2008 (in association with Horse and Bamboo) and Ghost Boy 
in 2010 (with Birmingham Rep Theatre)  
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“…arguably the most innovative piece of theatre to hit Liverpool since The Curious Incident 
of the Dog in the Night Time. *****  
Liverpool Echo on The Broke ‘N’ Beat Collective for 20 Stories High 
 
20 Stories High are committed to reaching young audiences who might relate to their work 
and subject matter but who are not normally theatre-goers. To this end the company also 
offer a range of participatory activities around the tour including post show jams, 
discussions, workshops and events in community settings. [INSERT RELEVANT LOCAL 
INFO HERE} 
 
#onanREtrip 
www.20storieshigh.org.uk / www.contactmcr.com  
 
ENDS 

 
20 Stories High Press Contact Lou Muddle 07840 759 467 lou@20storieshigh.org.uk   
 
Notes for editors; 
 
Appropriate Audience  Age 13+ 
 
Running Time  75 minutes (no interval)  
 
Credits; 
Writer & Director: Julia Samuels (20 Stories High Co-Artistic Director) 
Musical Director: Keith Saha (20 Stories High Co-Artistic Director) 
Designer: Miriam Nabarro 
Production Manager: Vivienne Clavering 
Lighting Designer: Douglas Kuhrt 
Sound Designer: Jon Everett 
 
Performers;  
Aizah Khan 
Dorcas Sebuyange 
Emma Burns 
Jamie-Lee O’Donnell 
 
About 20 Stories High 
20 Stories High was established in 2006. Their work is culturally diverse and artistically 
ambitious. In 2012, 20 Stories High were made a National Portfolio Organisation by Arts 
Council England. They won Best Theatre Play for Young People from the prestigious 
Writers Guild of Great Britain for Whole in 2013 and have twice won the Brian Way Award 
for the UK’s Best New Play for Young People in 2010 and 2011. In 2016 they won the 
HSBC Young Critics Award at ASSITEJ international youth theatre festival for The Broke 
‘N’ Beat Collective co-produced with Theatre Rites and were given the Jenny Harris Award 
from the National Theatre Foundation. 
 
20 Stories High make theatre with… 
 
young people from excluded communities, emerging & world-class artists to tell stories that 
are…  
gritty, jumping, melodic, rebellious, 
contemporary, mashed-up, authentic, original,  
visual, challenging, youthful, tender 
anarchic, diverse, surprising, booming,   
political, funny, collaborative and heart-felt.  
 
We believe everybody’s got a story to tell...and their own way of telling it. 

http://www.20storieshigh.org.uk/
http://www.contactmcr.com/
mailto:lou@20storieshigh.org.uk
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About Contact 
Contact is the leading national contemporary arts organisation placing young people’s 
decision-making at the heart of everything. Young people work alongside staff on the 
programme, make staff appointments and sit on the Board. Contact provides weekly 
workshops and transformative leadership opportunities for young people aged 13 – 30. 

Contact commissions and produces up to 10 new shows each year for national touring. 
Recent shows include No Guts, No Heart, No Glory (Common Wealth), Rites (with National 
Theatre Scotland), The Spalding Suite (with Southbank Centre and FUEL), and Under the 
Covers (Contact Young Company and Stacy Makishi).  

Funded by Arts Council England, Manchester City Council, the Association of Greater 
Manchester Authorities and the University of Manchester. 

 
Previous Reviews 
“The great thing about 20 Stories High, now in their tenth year of bringing a realistic, non-
patronising voice of the real youth out there to an appreciative crowd, is the ambition.” 
Liverpool Echo, Elasticated Sound System (2016) 
 
 “@20storieshigh essential verbatim snapshots of the lives of Liverpool teenagers. Smart 
work" Lyn Gardner, Tales from the MP3 (2014) 
 
“Great Theatre should be about taking risks…This Play has it in the bag!”  
Alfred Hickling, The Guardian, Melody Loses Her Mojo (2013) 
 
“This is one of the most hard-hitting and moving pieces of theatre for young audiences I’ve 
ever seen... a remarkable piece of startlingly good theatre. See it if you possibly can.” The 
Stage, Whole (2013) 
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Contact, Manchester 
Weds 1 Feb – Saturday 4 Feb, 7:30pm 
Thurs 2 Feb [PSD] 
Sat 4 Feb [BSL] 
 
 
Egg, Bath 
Tues 7 Feb, 7pm [PSD] 
 
 
Battersea Arts Centre, London 
Thurs 9 Feb – Sat 11 Feb, 8pm 
Thurs 9 Feb [PSD] 
 
 
The Arts Centre, Edge Hill University, Ormskirk 
Weds 15 Feb, 7pm [PSD] 
 
 
The Mac, Belfast 
Weds 22 Feb – Fri 24 Feb, 8pm 
Thurs 23 Feb [PSD] 
 
 
mac, Birmingham 
Mon 27 Feb, 7:30pm [PSD] [BSL] 
 
 
LIPA Sixth Form College, Liverpool 
Weds 8 Mar – Fri 10 Mar, 7pm 
Thurs 9 Mar [PSD] 
 
 
PSD = Post Show Discussion 
BSL = British Sign Language interpreter 
  


